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Our Shared Goals:Our Shared Goals:Our Shared Goals:Our Shared Goals:

• Achieve a Single National Label
• Help to Advance Consumer Understanding of FuelHelp to Advance Consumer Understanding of Fuel 
Efficient Vehicle Technologies

• Promptly Resolve Day‐to‐Day Workability Issuesp y y y y



Achieving a Single National LabelAchieving a Single National LabelAchieving a Single National LabelAchieving a Single National Label

• EPA, NHTSA and CARB Have Made Great Progressg
7/6/11:  EPA/NHTSA Fuel Economy Labeling Rule
1/27/12:  CARB Finds the Federal Label Meets the California 
Environmental Performance Label Requirements (1/27/12)
Coordination with FTC on Alt Fuel Vehicle Labels

• Smog Index Deserves Further Discussion
Rating Depends on the Vehicles’ Point of Sale and Test Group g p p
Certification Method (Federal, California, 50‐State)
Result:  Same Vehicle, Different Smog Index Ratings

Emission Standard Smog Rating
Tier 2 Bin 5 5
ULEV II 6

Tier 2 Bin 3 7
SULEV II (PZEV) 9

Vehicle A

Vehicle B

Examples where same vehicle could 
receive different fuel economy label 
smog ratings



Labels are getting more complicated…Labels are getting more complicated…Labels are getting more complicated…Labels are getting more complicated…

Then…

And 
NNow…



Helping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer Understanding

OEMs want to sell more fuel efficient vehicles and help consumers 
understand their benefits. OEMs are spreading the word…

On Their Websites:
www.bmwusa.com/standard/content/uniquely/bmwefficientdynamics 

h l ll /I ti /P /F lEffi iwww.chryslergroupllc.com/Innovation/Pages/FuelEfficiency.aspx
www.ford.com/technology
www.gm.com/vision/greener_vehicles.html
www.landrover.com/us/en/lr/about‐land‐rover/sustainability

d /M W b/ k ti tiwww.mazdausa.com/MusaWeb/skyactiv.action
www.mbusa.com/mercedes/benz/green#module‐5
www.mitsubishi‐motors.com/en/spirit/technology/library/index.html#anc1
www.porsche.com/microsite/technology

t t l b l /i ti / i t l t h l /t h l filwww.toyota‐global.com/innovation/environmental_technology/technology_file
www.thinkblue.vw.com
www.volvocars.com/intl/top/about/corporate/volvo‐sustainability



Helping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer Understanding

At Auto Shows 



Helping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer UnderstandingHelping to Advance Consumer Understanding

In the Media

Beginning in May 2012, 
screen.yahoo.com will 
feature “Plugged In,” an on‐
li lit titi tline reality competition to 
see who gets an electric car!



Measuring Consumer UnderstandingMeasuring Consumer UnderstandingMeasuring Consumer UnderstandingMeasuring Consumer Understanding

• EPA should track consumer experience to determinep
Are the attributes on the label the ones consumers care most about?
Is the information being presented in a way that allows meaningful 
comparison among advanced technology vehicles?

• Consumer Acceptance 
is an Integral Consideration 
f th Midt E l ti

Consumers

for the Midterm Evaluation.
Midterm 
Evaluation

Vehicle 
TechnologySafety

Costs

New Fuels & 
Infrastructure

State of The 
Economy/Cost 
of Gasoline



Promptly Resolving DayPromptly Resolving Day‐‐toto‐‐Day Workability IssuesDay Workability IssuesPromptly Resolving DayPromptly Resolving Day toto Day Workability IssuesDay Workability Issues

Suggested Approach:  Seek Flexible, Streamlined Ways 
to Resolve Workability Issues




