Clean Water Act Section 319 Non-Point Source Assistance Agreements
Public Awareness Terms and Conditions
Effective October 1, 2014
1. Outreach Signage Requirements
If the 319 award includes an outreach component, the recipient agrees to provide signage that
informs the public that the project is funded by EPA. The signage shall contain the EPA logo. To
obtain the appropriate EPA logo or seal graphic file, the recipient should send a request directly
to OPA and include the EPA Project Officer in the communication. Instructions for contacting
OPA is available at: http://www2.epa.gov/stylebook/using-epa-seal-and-logo. The EPA Logo
will be displayed meeting the following specifications: EPA Logo & Seal Specifications for
Signage produced by EPA Assistance Agreement Recipients. If the physical design of the sign
allows, it should also include the following text:
"This project has been funded by the United States Environmental Protection Agency”
or
“This cooperative project has been funded in part by the United States Environmental Protection
Agency”
Exceptions to including the EPA logo may be made by the Regional 319 Coordinator on
recommendation by the State.
2. Announcements
The grant recipient agrees that announcements through the web or print materials for Workshop,
conference, demonstration days or other events as part of a project funded by a 319 assistance
agreement shall contain a statement that the materials or conference has been funded by the
United States Environmental protection Agency.
3. Public or Media Events
The Recipient agrees to notify the EPA Project Officer listed in this award document of public or
media events publicizing the accomplishment of significant events related to construction
projects as a result of this agreement, and provide the opportunity for attendance and
participation by federal representatives with at least ten (10) working days notice.
4. Limited English Proficiency Communities
To increase public awareness of projects serving communities where English is not the
predominant language, recipients are encouraged to include in their outreach strategies
communication in non-English languages. Translation costs for this purpose are allowable,
provided the costs are reasonable.

