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Critical Challenge

» Putting science In the public eye to affect
change

* Translating science
* Increasing broader impacts

Milken Institute School THE GEORGE
of Public Health WASHINGTON

UNIVERSITY

THE GEORGE WASHINGTON UNIVERSITY WASHINGTON, DC



Communicating Research

* Media relations, journalists, other people
» Scientists have a role

 When you take a key role = more control
over the story
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Why Should Scientists Be Involved
In Telling Stories?

* Accuracy

« Getting tenure or the next grant

* Training students

« Supporting the institutions that support us
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Good Story-Telling Strategies

* Threatening and empowering (Brulle 2010)

* Focus on personal risk of specific damages Is
a central element in motivating interest and
behavior change (Leiserowitz 2007)

 Health one of the most effective frames:
especially re energy generation
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Personalized

* Driven by a narrative; usually related to
one person

* Overcomes a challenge and transforms as
a person/issue

* Emotionally engaging and visually rich
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ARCHPLOT STRUCTURE Inmost Cave

(AKA: Classic plot, the hera’s journey, goal-oriented plot, Aristotelian story shape, energeia plot, Also Known As:
and Hollywood screenwriting structure) * Energetic Marker 3: Crisis
Archplot is a goal-oriented plot where, “for better or worse, an event throws a character’s life out of bal- * Dark Night of the Soul Seizing the Sword

Also known as:
= Energetic Marker 4: Climax
= The Climax

* Seizing the Prize
@ E * Transformation

* Finale

launching him on a Quest for his Object of Desire against forces of antagonism (inner, personal, extra- Plot Point Two
personal). He may or may not achieve it” (McKee, 196). Film Examples: Toy Story, The Godfather, Back to Act Two Climax
the Future, Star Wars, Etc, (Most American Hollywood films use arch plot). Book Examples: Harry Potter The Major Assault
(Rowling), Hunger Games (Collins), Speak (Anderson), Pride & Prejudice (Austen), Hamlet (Shakespeare),

Death of the Ego

The Odyssey (Homer), etc. i
yssey ( ) Death Experience
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ance, arousing in him the conscious and/or unconscious desire for that which he feels will restore balance, . Abyss and Revelation '
!
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“I took a master class with Billy Wilder once and he said that in the first act of a story you put your character up in a * Rock Bottom « Break Into Three
tree and the second act you set the tree on fire and then in the third you get him down.” - Gary Kurtz (Film Producer) * The Ordeal « The Final Incident
* The Crisis @
= Big Change
Epiphany

Final Push

Also known as:
= The Descent
= The Sprint

Crossing the First Threshold
Also known as:

= Energetic Marker 1: End of
the Beginning
The Point of No Return
Committing to the Goal

Tests, Allies, and Enemies
Also known as:

= The Fun and Games
Resistance and Struggle
Rising Action and Obstacles
Belly of the Whale

Return with the Elixir
Also known as:
= Transformation and Return
Rapidly Falling Action
The Road Back

Refusal of the Call
Also known as:

= Threshold Guardians = Act One Climax * Push to Breaking Point = Denouement

= Defining Moment = Plot Point One » The Special World @ . * New Life

* Separation « Break into Two » Road of Trials Approaching Inmost Cave * Resolution

* Reluctance * Turning Point One Also known as: = Aftermath

= New Situation - = Challenges and Temptations A New Status Quo

The Threshold
Awakening

Grace and Fall

= The Debate ‘
Resistance and Struggle '

= Meeting Mentor

Complications and Higher Stakes
The Bad Guys Close In

Mid-Point = Intensification
Also known as: * Preparation
Call to Adventure « Energetic Marker 2: « Rising Action
Also known as: Halfway Point * Obstacles
= Inciting Incident ' . Mid-Act Climax
* The Call to Action ' = Moment of Grace or the
* The Catalyst . Mind-Fuck Moment
' = Moment of Enlightenment
: = Commitment to the Journey
Ordinary World L | ' = Progress
rdl | )
Also known as: '
* The Known | | I | | | I | | An average Hollywood
* The Set-Up 1 10 20 30 40 50 60 70 80 90 100 110 120] film s 120 minutes
* The Status Quo long. Using screenplay
» Limited Awareness format, one page = one
minute of screen time.,
ACT ONE: BEGINNING ACT TWO: MIDDLE ACT THREE: END
Set-Up / Incitement / Ordinary World Confrontation / Set Back / Special World Resolution / Climax / Ordinary World




Stages of Producing a Story

* Pre-production
* Production
* Post-production
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Pre-Production

* What makes an interesting story?
« \What makes a good character?

* What approach do you want to take to the
subject?

* What's your hook?
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Steps In Pre-Production

* |dentify topic and/or character
* Is It accessible

* Research background

* Do pre-interviews

* Plan story and script
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Production

* Plan shoot
 Shoot
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Post-Production

 Editing
* Narration
* Music
» Effects
* Animation
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Logistics and Training

» Teaching story-telling alongside science

 Collaborating with story-telling
professionals
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Venues for Your Stories

* |tunes podcasts

* University website

» Student-led social media
* YouTube

* |f collaborating with professionals, theaters,
TV, community screenings, etc.
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Y[AR OF LIVING
DANGEROUSLY TEAM STORIES THE SCIENCEISIN WHERE TOWATCH WHAT WE CANDO EDUCATORS
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The most important television series ever
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Heat Exposure and Death

* Rupa’s work on under-estimation

* Following Matt Damon in Los Angeles to
see why that was happening
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In Sum

« Story-telling about your science is critical
to its relevance in society

* Your Involvement can make it better

» Good stories are personal, threatening but
empowering

 Many approaches and venues
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Questions, Need Help or
Collaborations?

sabmc@agwu.edu
www.evidencebasedmedia.net
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