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Acquisition



Acquisition

You should be able to see which sources 
are driving traffic and conversions.
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Acquisition Terminology

● Acquisition: general term; how visitors are arriving

● Medium: method of travel, advertising or marketing medium (organic, referral, 
email, social, paid search)

● Source: identifies the advertiser, site, publication, etc. (twitter, facebook, 
forbes.com)

● Referral: click-through from a website that GA does not recognize as a search 
engine (and does not have campaign parameters)

● Campaign: traffic generated from specific marketing/promotion

● Channel: user-friendly acquisition labeling based on medium and source (Social)
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Channels
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Default is too General
Email…………………………………….

Banner………………………………….

Remarketing/Retargeting……..

Pay-per-Click………………………...

Twitter/Facebook App…………..

Your Own App to Website……...

Affiliate………………………………...

PDF………………………………………..

Press Release……………….…….....

SMS………………………………………..

Push Notifications………………….

Promo URL Redirect………….…...

QR code………………………………...

Direct, Referral

Referral

Referral

Organic

Direct

Direct

Referral

Direct

Referral

Direct

Direct

Direct

Direct7



Default Channel Definitions
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add Campaign Parameters
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Campaign Parameters / Tags

Campaign parameters provide the following benefits:

● Channels Report more accurate.

● Source/Medium Report more accurate.

● All Campaigns Report populated.

● Use URL builder or Excel spreadsheet (recommended)

● For Google Ads (AdWords), use Auto-tagging instead of manual campaign 
parameters.

● Take advantage of automated email campaign tagging.

● No Admin Setup - just add campaign parameters / “tags” to your URLs.
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Campaign Tagging Parameters

Medium: The advertising or marketing medium, Largest “bucket”, for example: cpc, 
banner, email, newsletter, social

Source: identifies the advertiser, site, publication, etc. that is sending traffic to your 
property, for example google, newsletter4, billboard, forbes.com

Campaign: The individual campaign name, slogan, promo code, etc. 
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Optional Parameters

Term:  Identifies paid search keywords. If you're manually tagging paid keyword 
campaigns, you should also use utm_term to specify the keyword.

Content: used to differentiate similar content, or links within the same ad (version, 
color, size, call-to-action)
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How to track Acquisition
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Google - Campaign URL Builder
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UTM Excel Spreadsheet



UTM Structure Example: Facebook

https://www.epa.gov/?utm_source=facebook&utm_medium=social&utm_campaign=epamarketingQ1&
utm_content=version2

Landing Page = www.epa.gov

Source = facebook

Medium = social

Campaign = epamarketingQ1

Term = (n/a)

Content = version2
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Auto Tagging
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Auto Tagging Source/Medium

Campaign Manager: dfa/cpm

Display & Video 360: dbm/cpm

Search Ads 360: google/cpc
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Best Practices



Do NOT use on Internal Links
NEVER use utm_source, utm_medium, utm_campaign, utm_term, or utm_content on 
internal links (internal page to internal page)

Safe alternatives to internal campaign parameters: Page Navigation Report or Events 
(PDF downloads)
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● Standardized naming conventions of all campaigns

○ Month over month reporting will be easier and more accurate

○ Create a matrix with your organizational tagging rules and ensure that 
anyone responsible for tagging sticks to that 

● Use lowercase for all tags → GA Channel Definitions are case sensitive

● Don’t tag outbound links to other websites - it’s not nice

● Create/Modify a Channel Grouping for any source/medium not in Default 
Channel Grouping

● If using link shorteners, apply UTMs first and then shorten

● Don’t add tags to Vanity URLs - it will redirect and disappear

● Align naming across auto-tagged Campaigns and all tagged links

● Good processes and discipline21

Best Practices
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Reporting
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Acquisition Reports



Campaign Parameters/Tags
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Campaign Parameters/Tags
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Campaign Parameters/Tags
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Thank You

Contact information:

Thad Baker
Senior Consultant - Implementation
thad.baker@cardinalpath.com
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