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Copperworks and

Phoenix

n partnership with the
Phoenix Theater, Cop-
perworks has launched
an internship program
to help high school students
learn business skills as well
as metalworking techniques.
Named “The Strong Team”
after Copperworks’ founder
John Strong, the program en-
courages participants to de-
velop their own marketing,
sales, and customer service
skills along with trade tech-
niques in soldering, polishing
and metal fabrication.
Copperworks owner
Joe Cain says, “I want these
young adults to learn some
basic metalworking skills,
but, more importantly, see

{

Partner

how a business operates. I be-
lieve that they will leave the
program with a better under-
standing of the big picture in-
stead of just a way to make a
paycheck.”

“It’s a great opportunity
for high school students to
learn skills that will help them
in the working world,” adds
Amber Faur, Director of the
Phoenix Theater.

The program is requires
a six-month commitment,
afternoons after 1:30 PM
Wednesday through Fri-
day. Copperworks is located
at 400 Western Avenue in
Petaluma. Call Copperworks
at 707.762.5530 or the Phoe-
nix Theater at 707.762.3565.
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Memorial Day weekend, May 23 through 25, the Petaluma

Yacht Club will welcome scores of visiting boaters from all over the

COMMUNITY

Raley’s Petaluma One of Nation’s
“Greenest” Supermarkets

arth Day, April 22,

was an appropriate

choice for the grand

opening of Raley’s
new supermarket in at 157
North McDowell Boulevard
in the Petaluma Plaza Shop-
ping Center.

In January of this year, Ra-
ley's joined the EPA's Green-
Chill Advanced Refrigeration
Partnership to fight climate
change and protect the earth’s
ozone layer. Thanks to the
green refrigeration technology
installed in the new Petaluma
store, Raley’s is the first and
only retailer in California
and just second in the nation
to achieve Gold-Level Certi-
fication, GreenChill’s highest
honor.

With state-of-the-art

store design and some of the
most advanced refrigeration,
lighting and air systems avail-
able, Raley’s Petaluma store
harnesses the power of sun-
light, water and air - decreas-
ing a significant amount of air
emissions and savings thou-
sands of gallons of water each
month.

“Raley’s is committed to
the principles of sustainabil-
ity: reduce, reuse and recycle,”
says President and CEO, Bill
Coyne. “Our new Petaluma
Raley’s store is a shining ex-
ample of our environmentally
friendly design, construction
and maintenance practices.”

In addition to providing
a “green” environment, Ra-
ley’s offers a full range of con-
veniences, including “ecart”

— through which customers
may order online and drive
to the pick up station in the
parking lot, never needing to
leave the car as their groceries
are delivered curbside. Raley’s
is the first in the North Bay to
offer this service.

Raley’s also offers its cus-
tomers an easy way to give to
local residents in need. Food
For Families is Raley’s own
non-profit charity that gath-
ers donations year-round to
help feed the hungry. One
hundred percent of donations
made in Petaluma will go to
COTS - Committee on the
Shelterless. To date, Food For
Families has raised over $22
million and more than 12.3
million pounds of food since-
it began in 1986.

Must-See TV for New Teen Drivers

On May 5 at 9 PM,
KRCB Public Television 22
will air a must-see program
for newly-licensed teens and

to the role of passenger.
“Parents and Teens” fol-

lows five families over the

course of six months - docu-

parents, teens, and state legis-
lators about the leading cause -
of death among reenagers.

KRCB Public Televi-



